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THE MEETING WAS CALLED TO ORDER AT 10:06 AM   
 
 
CHAIRPERSON CALARCO: 
Good morning, and welcome to the Government Operations, Personnel,  Housing and Consumer 
Protection Committee.  We're going to get started.  I see that we have all of our Committee 
members with the exception of Legislator McCaffrey.  He has an excused absence today.  
 
If we could all please rise for the Pledge of Allegiance led by Legislator Cilmi. 
 

SALUTATION 
 

PUBLIC PORTION 
 

Okay.  We're going to get started here.  Our first speaker is Charles Gardner under the Public 
Portion.  Mr. Gardner.  He's out in the lobby.  That's probably where Jay is.   
 
MR. GARDNER: 
I'm sorry, I apologize.  I didn't realize that we had started.    
 
CHAIRPERSON CALARCO: 
No problem. 
 
MR. GARDNER: 
Good morning.  My name is Charlie Gardner.  I'm the immediate past president of the Kings Park 
Chamber of Commerce, current board member and Chair of the government Affairs Committee for 
the Chamber.   
 
I'm here to speak on IR 1637.  Bait and switch at gas stations.  A recent Suffolk County Legislative 
news release was captioned with those words.  The definition of bait and switch is the action of 
advertising goods that are an apparent bargain with the intention of substituting inferior or more 
expensive goods.  It can also be defined as a selling method in which a customer is attracted by the 
advertisement of a low-price product, but then is encouraged to buy a more expensive or different 
one.  This business practice is also referred to as a bait and switch scheme, scheme inferring that 
something illegal and nefarious is being perpetrated on a customer.   
 
The same news release stated that drivers are lured into gas stations by signs along the road 
displaying the price per gallon only to discover that the price at the pump is significantly higher if 
they don't pay cash.  A false statement, a deceptive statement in this news release conveniently 
fails to mention that the road signs clearly and unequivocally display the cash price per gallon, not 
the quote unquote price per gallon.  The wording in this news release is itself deceptive; not the 
practice that is incorrectly described.   
 
Also stated in the release, we need to protect consumers from additional fees that can be avoided.  
How are these so-called additional fees going to be avoided?  Simple:  Leave and go to another of 
the hundreds of gas stations located throughout Suffolk County.   
 
Another Legislator was quoted as saying at highway speeds it is impossible for a consumer to spot 
all of the stipulations associated with the listed price.  Even if you agreed with that assessment, is 
the answer to now require more stipulations and more information on the signs?   
 
This Legislator also stated that the bill would ensure truth and honesty in the advertising.  This 
statement unfairly implies that it is dishonest and, therefore, station owners themselves are 
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dishonest when they accurately post the price for just one of their several different product 
offerings.  What is dishonest about failing to post prices for all services?  
 
No wonder that New York State is consistently ranked as one of the least business-friendly States in 
the country.  Statutes like this, proposed legislation, make it more difficult to compete and unfairly 
categorize business owners, especially small business owners, as somehow being dishonest or 
unscrupulous.  These characterizations are usually the result of politicians looking to curry favor 
with the consumers.  They do so at the expense of honest, hardworking, local business people.  
This proposed legislation needs to run out of gas and be stopped in its tracks by this Committee.  
Respectfully, thank you very much.   
 
CHAIRPERSON CALARCO: 
Thank you, Mr. Gardner.  Legislator Hahn has a question for you.    
 
LEG. HAHN: 
What's the difference in the font size between the price and the letters when it says "cash"? 
 
MR. GARDNER: 
There's no required difference in the font size on the signs.  They just must be clearly visible.  All 
terms and conditions for selling prices must be disclosed on the sign and they must be clearly visible 
from the road.   
 
LEG. HAHN: 
Okay, so you can't answer the difference in size.  There's a required size for the roadside posting of 
the price; correct?   
 
MR. GARDNER: 
For the numerals and the letters?   
 
LEG. HAHN: 
The numerals.  
 
MR. GARDNER: 
Not on the roadside.  
 
LEG. HAHN: 
Just the ones at the pump?   
 
MR. GARDNER: 
That's correct.   
 
LEG. HAHN: 
It seems like --  
 
MR. GARDNER: 
The signs on top of the pumps, those sizes are set by New York State Agriculture Markets Law, yes.  
 
LEG. HAHN: 
And what's the difference -- is also the size of the cash -- the letters that say "cash," is that set by 
New York State?   
 
MR. GARDNER: 
No.  Again, they must be clearly visible and clearly readable.  Some of the signs are split so that 
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they'll have both, you know, the cash and the credit.  
 
LEG. HAHN: 
Right. 
 
MR. GARDNER: 
You know, as opposed to the one-foot by one-foot signs.   
 
LEG. HAHN: 
But there's no standard for the roadside point size or font size of the numerals?   
 
MR. GARDNER: 
None that I am aware of Legislator, no.  As far as I can recall, the statutes require, again, that the 
signs be clearly visible and readable from the road.   
 
LEG. HAHN: 
Yeah, you can read those numbers, sure, you can.  
 
MR. GARDNER: 
A-huh.  And you can read -- and you can read cash or credit.  And if you can't --  
 
LEG. HAHN: 
Big size difference.  There is a huge size difference.  
 
MR. GARDNER: 
I would point out that if there are signs that cannot be read, that that would be a purview of the 
Bureau of Consumer Affairs to enforce the Suffolk County statute.   
 
LEG. HAHN: 
Okay.  Thank you.  
 
MR. GARDNER: 
You're welcome.  
 
CHAIRPERSON CALARCO: 
Okay.  Any other questions?   Thank you, Mr. Gardner.  Our next speaker is Kevin Beyer.   
 
MR. BEYER: 
Good morning.  My name is Kevin Beyer.  I'm the President Long Island Gas and Retailers 
Association.  I'm also the owner of Performance Fuels, a gas station in Smithtown.  I want to begin 
by stating that we as an industry have had enough of the attacks on us by some Suffolk County 
Legislators.  You seem to think that it is okay to continue to go after hardworking, small business 
owners in my industry.  Let me remind you that we not only conduct our businesses here, we live 
here; we raise our families here; we volunteer here; we pay taxes here; and we vote here.   
 
Once again you are trying to push legislation that tries to dictate how we do business.  You're 
essentially telling us what we can charge without penalties.  You forget that this is a free market 
place and businesses can choose their only strategies of doing business.  With that, the consumer 
gets to choose whom they do business with.  We are no different than a food store, drug store or 
any other business that advertise to attract customers.  They send out flyers with their deals of the 
week.  They're not required to list every item that they sell. If they are advertising a 12-ounce can 
of corn on sale, they're not required to advertise the higher price for all the different brands or sizes 
that are not on sale.   
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You are trying to put a figure on gasoline where you feel it's fair to tell us how much we can charge 
before having to go and try to conform to your legislation.  You have no right dictating price to us.  
We are independent business people with different costs associated with doing business.  Our cost 
rise each year, yet you are trying to impose what you deem is fair.  My cost for credit cards rise all 
the time.  We have to deal with the cost of the special paper that is used; the cost of the equipment 
and installation in the pumps to handle the credit cards; the cost of the repairs to the equipment; 
the cost of the internet; and finally the cost of processing the credit card/debit cards with the bank, 
which in my case was over $70,000 last year.    
 
Let's go to the true reason for your bill.  You're appalled by the business practice of one individual 
who owns many locations.  Neither I nor do any other dealers agree with this person's business 
practice.  That being said, the consumer who purchases gas has been made aware of this practice 
because of broad media attention over the past few years. There are laws in place that are 
more -- that are more than adequate to protect the consumers.  All price of gasoline are displayed 
above the pumps.  Then in the digital display on the pump, the price of the product chosen are 
displayed.  
 
Another rule that was imposed in Suffolk County is that when a consumer pulls up to the pump, the 
highest price has to be displayed above the nozzle before turning it on.  So there's no other industry 
that is putting numbers so many places and it is there visible for everybody to see.  Your press 
release tries to make out the industry as luring, deceitful business because of an advertised street 
price.  Your press release was deceitful and appalling to us.  There isn't anything deceptive about 
advertising my lowest cash price when the sign specifically spells out what is being offered.  If I am 
offering 3.85 regular cash, you can drive in and expect and will pay 3.85 for regular cash.   
Our signs are very restrictive by Town ordinances.  We have limited space -- we have limited space 
to advertise on them.  It would be impossible to fit all the required numbers on -- the numbers on 
the amount of space available.  An example would be five products:  Five products cash, credit, full 
and self-serve; would require 20 different prices.  Where do I put the name of my location or the 
placement of the wording for my Subway store that's inside?  It's located inside the building.  This 
would make this unfeasible and confusing.  This is an unnecessary law which is attacking our 
industry.   
 
CHAIRPERSON CALARCO: 
Thank you, Mr. Beyer.  Just so everybody knows in the audience because I know we have several 
speakers on this particular resolution, that this resolution will be tabled today for the Public Hearing 
process.  The Public Hearing will be held next Tuesday at our full Legislative meeting at 2:30 just so 
everybody's aware of that procedure.  But Legislator Lindsay has a question for you, Mr. Beyer.  
 
LEG. LINDSAY: 
Thanks, Kevin, for coming in.  There's a couple of misunderstandings, I think.  And I'm assuming 
everybody's going to have kind of the same comments, but I don't think any -- anywhere in this bill 
does it say how much you guys can charge for a gallon of gasoline.  I come from the private sector.  
I believe in free market, but I don't -- I would never want to dictate to any industry how much you 
can charge for anything.  It's up to the market to decide.  
 
MR. BEYER: 
That's exactly what's in this bill.  This bill is saying that if there's -- if I have a difference between 
cash and credit, I have to display all these numbers.  
 
LEG. LINDSAY: 
No, it doesn't.  If you -- and the bill has been revised so maybe you don't the revised bill. 
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MR. BEYER: 
I saw the revised.  Difference of 5%, I think, it is?   
 
LEG. LINDSAY: 
Yes, if there's a difference 5% per gallon, then you just have to display the higher price on the 
street. 
 
MR. BEYER: 
I don't -- listen, that's not a fair business practice.   
 
LEG. LINDSAY: 
Why not?   
 
MR. BEYER: 
Why not?  Because does Stop & Shop or anybody else do that?  Nobody does that.  
 
P.O. LINDSAY: 
They do -- when you go into Stop & Shop and they advertise a can of corn, to use your example -- 
 
MR. BEYER: 
Right. 
 
LEG. LINDSAY: 
-- for a dollar, you go in and pay with your credit card, it's not two dollars; it's a dollar.   
 
MR. BEYER: 
No.  But if they advertise, which they're allowed to do at this point because the Federal laws have 
changed, if they wanted to charge a different price for credit card, they could do it.  They don't have 
to advertise it that way, but they could do it.   
 
LEG. LINDSAY: 
But they don't.    
 
MR. BEYER: 
They don't, but they could choose to do it is what I'm saying.   
 
LEG. LINDSAY: 
But for argument's sake, as the consumer you're driving around to get your gas. 
 
MR. BEYER: 
Right.  
 
LEG. LINDSAY: 
You got to pull in and out of all these gas stations trying to see who's got the regular price or the 
close price or the best price for credit.  I mean does that sound like a fair business -- do you want 
to lure people into your gas station --   
 
MR. BEYER: 
It's not a matter of luring people.  If I put a price out there for cash, people now it's a cash price.  
Now you're making -- on your example, you're making people drive in and out of stations to find the 
cheapest cash price.  
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LEG. LINDSAY: 
No, I'm not.  I'm making them in and out to find the cheapest -- if they're paying by credit card, 
which most people do that, is that --  
 
MR. BEYER: 
I disagree with you on that.   
 
LEG. LINDSAY: 
Okay.  I pay by credit card.   
 
MR. BEYER: 
Okay. 
 
LEG. LINDSAY: 
A lot of people that -- a lot of our constituents who've contacted us pay by credit card.  So for 
them -- is it right for them to have to keep going in and out of gas stations looking to see what the 
actual credit price is all day long?   
MR. BEYER: 
First of all, they wouldn't have to do it all day long.  Usually most stations, they can -- they'll know.  
Like I said, we all know this is about one person's deceptive practice, which I understand.  But what 
I'm going to say is -- and I'm in the business that you're not in -- that my business, I am a 
cash/credit.  And I do at least 50%, sometimes -- 
 
LEG. LINDSAY: 
Okay. 
 
MR. BEYER: 
-- more of cash.  
 
LEG. LINDSAY: 
How many -- 
 
MR. BEYER: 
Because now we have -- now -- so now you're going to -- you're going to go against the people that 
pay cash; is that what you're going to do?  
 
LEG. LINDSAY: 
No, I'm not.  No, I'm not.  You could still give them the cash discount --  
 
MR. BEYER: 
How are they going to know the price if I can't advertise that on the street?  
 
LEG. LINDSAY: 
You're going to put the price on the street.   
 
MR. BEYER: 
I'm going to put 20 prices on the street?   
 
LEG. LINDSAY: 
No.  You can put one price on the street.  You put the highest of the two.  If I created -- do you 
charge now -- do you charge more than 5% of a surcharge for your credit charges? 
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MR. BEYER: 
Right -- it depends on the price of the day.  Right now it might be right around that.  It might be a 
little bit more.  So if I calculate a little bit more, if it's five-and-a-half I gotta to -- I gotta change my 
sign, which first of all these signs are thousands and thousands of dollars.  Thousands of dollars.   
 
LEG. LINDSAY: 
You change the sign on a daily basis, do you not, because the price changes?   
 
MR. BEYER: 
I'm talking about -- no, the sign itself would be thousands of dollars if we had to --   
 
 
LEG. LINDSAY: 
Nobody's telling you you have to buy a new sign. 
 
MR. BEYER: 
If I change my price more than 5% I do.  
 
LEG. LINDSAY: 
No, you don't.  You just have to display the higher price.   
 
D.P.O. SCHNEIDERMAN: 
If you wanted to display both, you would.   
 
MR. BEYER: 
Well, okay.  Now you're telling me -- now we go back to the other side.  You're telling -- you're 
dictating how I do business?   
 
LEG. LINDSAY: 
No, I'm not.  I'm just telling you -- 
 
MR. BEYER: 
You are. 
 
LEG. LINDSAY: 
-- to -- if whatever price you want to charge, that's fine.  That's up to you, but tell the consumers 
what that price is before they pull into the station. 
 
MR. BEYER: 
Well, I want to tell them my cheapest cash price.  That's what I want to do just like we continuously 
do -- look, they tried to implement this in New York City and it was repealed.  It's just an 
unfair -- you're attacking one industry unfairly.  
 
LEG. LINDSAY: 
Do you see -- do you see this business practice in any other state other than New York?   
 
MR. BEYER: 
Do I see what business -- this dollar-a-gallon thing?   
 
LEG. LINDSAY: 
Dollar-a-gallon surcharge. 
 
 



7/23/2014 Government Ops, Personnel, Housing & Consumer Protection 
Committee 

9 

 

MR. BEYER: 
No, I haven't seen it anywhere where all this --  
 
LEG. LINDSAY: 
Why do you think that is?. 
 
MR. BEYER: 
Because people -- first of all, what's going on with this one individual obviously the media has been 
made aware.  You're trying to legislate on one individual, but the media knows about this.  They 
know what's been going on.  When it first started happening, it was broad coverage throughout New 
York State.  And what's been happening is people -- since they were made aware, they're 
driving -- they're driving out to locations --    
 
LEG. LINDSAY: 
Not in all cases.  We've had -- even the head of your association has admitted to being duped by 
the same practice; going into one of these stations, putting his credit card in.  And then after he 
pumped the gas realizing that he paid more than a dollar a gallon --  
 
MR. BEYER: 
Okay.  And that's not totally true.  He stops.  As soon he saw it, he stop -- he said this is not right.  
The thing is the price is there.  You pull into a gas station, the price is there.  It's above the pumps.  
It's on the pumps and it's above the nozzle.  And the highest price has to be displayed on the 
nozzle.  
 
LEG. LINDSAY: 
That's fine.  And, like I said, if that's the price you want to charge, then just tell people in the street 
that's the price you want to charge.  And if this is one individual that's doing that, this legislation, I 
think, would stop that individual from doing it; otherwise he's going to lose all the business.  It's all 
going to you guys, your associations.   
 
MR. BEYER: 
You know what?  We're not -- let the street dictate that; not you guys. Let the street dictate that.  
Let the consumer --  
 
LEG. LINDSAY: 
I disagree.   
 
MR. BEYER: 
I know you do. 
 
LEG. LINDSAY: 
We have a fiduciary responsibility to protect the consumers.  And that's what --  
  
MR. BEYER: 
And I think that we do protect the consumers by having the prices above the signs, by having them 
in the display.  And you guys implementing the law that you want the highest price above the 
nozzle.  
 
LEG. LINDSAY: 
You don't take -- you don't field the calls that we do from constituents who have been duped by this 
practice.  And that after they've spent the money, it's too late to get it back.  And for somebody 
who's working two jobs and just paid an extra $20 for a gallon of gas, they're never going to get 
their money back. 
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MR. BEYER: 
If you pull back -- if you pull into a gas station -- if you pull into a gas station and look at the pump 
instead of being on the cell phone or texting -- 
 
LEG. LINDSAY: 
Well -- 
 
MR. BEYER: 
-- you'll be well aware of it.   
 
LEG. LINDSAY: 
Okay. 
 
MR. BEYER: 
I can't protect everybody.   
 
LEG. LINDSAY: 
Well I -- 
 
MR. BEYER: 
So if you pull in and you look above the sign --  
 
LEG. LINDSAY: 
We agree to disagree.  I don't see it that way.   
 
MR. BEYER: 
Absolutely.  
 
LEG. LINDSAY: 
And I just -- I see it if that's what you want to charge, then tell everybody that's what you want to 
charge.  
 
MR. BEYER: 
Well, I want to charge them my cheapest price cash and I want people to know that they can get 
that bargain at my location.  
 
LEG. LINDSAY: 
That's fine.  Then you could also have the higher -- 
 
MR. BEYER: 
All right? 
 
LEG. LINDSAY: 
-- price if it's over 5%.   
 
MR. BEYER: 
I can't fit it on my pump. 
 
LEG. LINDSAY: 
Okay. 
 
MR. BEYER: 
Okay, Legislator Schneiderman. 
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D.P.O. SCHNEIDERMAN: 
Good morning, Kevin.  So your station was Smithtown?   
 
MR. BEYER: 
Yes.  
 
D.P.O. SCHNEIDERMAN: 
So what is the -- today roughly what's the price of gas?   
 
MR. BEYER: 
Well, right now I'm less than Hess.  And why?  Because Hess actually compensates by charging the 
same price cash and credit.  So by them doing that, they're actually charging more for their cash if 
you pay cash.  So that's one way to look at it.  It's one way that allows me to compete --  
 
D.P.O. SCHNEIDERMAN: 
What is basically for, you know, the lower --   
 
MR. BEYER: 
Let's say the lowest is around 3.85 in the area, 3.79 you have for cash.  
 
D.P.O. SCHNEIDERMAN: 
So you're at 3.85 --  
 
MR. BEYER: 
Yes.  
 
D.P.O. SCHNEIDERMAN: 
-- at your gas station.  And if they pay by credit card you're --  
 
MR. BEYER: 
Probably about 10 cents -- 12 cents more.   
 
D.P.O. SCHNEIDERMAN: 
Twelve cents.  A minute ago you said you might be -- over 5%, which would be on $4 a gallon, that 
would be 20 cents.   
 
MR. BEYER: 
Well, I'm not $4 yet.  
 
D.P.O. SCHNEIDERMAN: 
Right.  But you're -- so you are way less than 5%.  
 
MR. BEYER: 
It doesn't mean that --  
 
D.P.O. SCHNEIDERMAN: 
You're only two-and-a-half percent -- 
 
MR. BEYER: 
I don't want it dictated to me -- 
 
D.P.O. SCHNEIDERMAN: 
Okay. 
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MR. BEYER: 
-- what I can do. 
 
D.P.O. SCHNEIDERMAN: 
The way this law's currently written, it wouldn't affect your gas station. 
 
MR. BEYER: 
It might affect it later on.  
 
D.P.O. SCHNEIDERMAN: 
One day.  One day, maybe.   
 
MR. BEYER: 
I don't need it affecting me.  You don't like when things are attacking your industry.  
 
D.P.O. SCHNEIDERMAN: 
You said a number of things.  You said A) we're trying to tell you what to charge.  
 
MR. BEYER: 
You are.  
 
D.P.O. SCHNEIDERMAN: 
Nowhere in this bill does it tell you what to charge.  Nowhere does it say -- you can charge 
whatever you want for credit card, charge whatever you want for cash.  You're the only industry 
that I know that's charging a differential.  The hotel industry doesn't do it; the stores don't do it; 
the retail, clothing.  Nobody does it.  You do it.  Your industry does it.  Okay, you can.  You can 
do it.   
 
MR. BEYER: 
Any industry can do it.  
 
D.P.O. SCHNEIDERMAN: 
But now I've looked at these signs from the streets.  And whether it's 3.75, 3.85, it may say "cash 
only" but it's not visible.  There's -- it's tiny little print.   
 
MR. BEYER: 
It's visible at my location.  
 
D.P.O. SCHNEIDERMAN: 
At your location maybe, but not industry --  
 
MR. BEYER: 
Well, that's up to Consumer Affairs to correct.  And let me -- you said that nobody charges anything 
different.  Do you know that the County -- well, do you know the County themselves charge a 
difference?  If you use a credit card to pay for your tickets or anything in the County, do you know 
that you charge a percentage?   
 
D.P.O. SCHNEIDERMAN: 
Three percent, right?  
 
MR. BEYER: 
Yeah, you understand that. 
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D.P.O. SCHNEIDERMAN: 
Right. 
 
MR. BEYER: 
So don't say there are places that don't charge -- I just want to clarify that.   
 
D.P.O. SCHNEIDERMAN: 
Appreciate that.  And honestly I don't think the County should either so -- 
 
MR. BEYER: 
Well, I'm just telling you that I am aware that they do.   
 
D.P.O. SCHNEIDERMAN: 
We're increasingly becoming an electronic culture so --  
 
MR. BEYER: 
Because it's a cost of doing business for that; that's why.   
 
D.P.O. SCHNEIDERMAN: 
Well, people don't want to carry around so much cash.  
 
MR. BEYER: 
It's a cost.  It's a cost.  And they like the rewards programs so it's a cost.  
 
D.P.O. SCHNEIDERMAN: 
It's easier -- it much easier for them to, you know, track their expenditures, etcetera through their 
credit cards as well.  So when I first proposed a bill, that didn't affect that street sign.  It just dealt 
with the terminals themselves and just gave consumers a warning if it was over 5% so at least 
they'd be aware of it before they proceeded with their transaction.  You said we couldn't do that.  
We can't do that.  We can't modify these terminals, these bump terminals to include that prompt.  
Okay.    
 
So what other way can we alert consumers that there may be a large difference between the credit 
card and the cash price?  Well, one way is through the signage.  And that came up in the dialogue 
here.  It came up on people who were actually opposed to that original bill on the internet in some 
of those postings saying the best way to do it would be on the street signage.  You can't say you 
can't do this.  Okay.  It's not that there's a technological impediment to be able to do this.  In your 
case you would have to do nothing; nothing different at all.  But those stations that were over 5% 
more, they'd have a choice.  They could post just the higher price or they could post both prices, 
but they couldn't post a cash price in a bigger fashion than the higher price with a credit card.  
Seems fairly fair.  It's not going to affect very many.  In fact --  
 
MR. BEYER: 
I don't see it that way.  You're putting in a percentage.   
 
D.P.O. SCHNEIDERMAN: 
I've had gas stations call me initially opposed to this.  And when they -- when they heard that I had 
changed the bill and made it only after 5% difference, they said, oh, that's fine.  We'll 
never -- that's fine. 
 
MR. BEYER: 
You can never say never because we've already been paying over 3%.   
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D.P.O. SCHNEIDERMAN: 
I'm telling you what they said.   
 
MR. BEYER: 
Well, you know -- 
 
D.P.O. SCHNEIDERMAN: 
-- way more than they're currently charging. 
 
MR. BEYER: 
I see plenty of people here from the industry that are against it.   
 
D.P.O. SCHNEIDERMAN: 
That would be like 40 cents per gallon more.  And I don't know, maybe some of the people here 
weren't aware that the bill had been changed to only affect that 5% differential. 
 
MR. BEYER: 
Well, 5% is not acceptable.  It's just not acceptable, especially when I'm paying 3% to credit cards.  
And that doesn't include equipment, equipment costs and everything else that is attributed to credit 
cards.  So 5% is not acceptable.   
 
D.P.O. SCHNEIDERMAN: 
Well, I figured you'd say that. 
 
MR. BEYER: 
I figured that.  I'm against the whole thing, too.   
 
D.P.O. SCHNEIDERMAN: 
Right, you don't want anymore regulation, I get that.  
 
MR. BEYER: 
Exactly.   
 
D.P.O. SCHNEIDERMAN: 
You just said that just now. 
 
MR. BEYER: 
Exactly.  Just like you don't like it on your industry.  
 
D.P.O. SCHNEIDERMAN: 
That's right.  Exactly.  But we pay hotel taxes and all kinds of things.  And we -- and there's more 
and more regulations that come our way, too, from the Health Department, from other agencies.  
And we end up having to live with those regulations.  But our fiduciary responsibility is to protect 
the consumer.  So this is basic 101 consumer protection. 
 
MR. BEYER: 
You're not protecting the consumer by doing this.  You're hurting businesses.   
 
D.P.O. SCHNEIDERMAN: 
That's your opinion.   
 
MR. BEYER: 
No, you're -- 
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D.P.O. SCHNEIDERMAN: 
My opinion is -- 
 
MR. BEYER: 
You're hurting business. 
 
D.P.O. SCHNEIDERMAN: 
My opinion is we are very much protecting the consumer.   
 
MR. BEYER: 
Well, I don't sees it that way.  And hopefully the rest of the Legislators won't.  
 
CHAIRPERSON CALARCO: 
Okay.  Any other questions for Mr. Beyer?  Mr. Beyer, thank you very much for coming out today. 
 
MR. BEYER: 
Thank you.  
 
CHAIRPERSON CALARCO: 
Our next speaker is Allen Leon. 
 
MR. LEON: 
Good morning, Mr. Chairman.  Good morning, Committee.  My name is Allen Leon.  I am managing 
member of Leon Petroleum.  We have over 50 locations in Nassau and Suffolk and we have 
approximately half in the County of Suffolk.   
 
Before I start my presentation, I would just like to piggyback on Mr. Beyer for a second in that you 
were discussing percentages.  That's only a small portion of the picture in that the credit card 
companies and major oil companies are also charging a transaction fee of a certain amount; could 
go as high as 13 to 14 cents per transaction along with the percentage.  So that you have to take 
that into account in your mathematics.  I'm sorry, Mr. Beyer, but I just wanted to clear that up.   
 
With regard to posting the prices on the street sign, more than a -- a great majority of our stations 
have multi-tier pricing.  For instance, my stations sell regular, mid-grade, premium and diesel.  
That's four prices.  Then they give a discount for cash.  They don't charge extra for credit cards.  
So on each one of those levels, there is a secondary level.  So now you have 8 levels of pricing.  
The majority of my stations also have full-serve and self-serve.  That adds 8 more levels of pricing.  
So now we're up to 16 levels of pricing.  Most of my stations offer 6 cents a gallon off one day a 
week.  That adds 4 more levels of pricing on premium.  So now we're up to 20 levels of pricing.  
Most of the majors and my stations, which are labeled BP, are also connected with a rewards 
program.  These rewards program are connected to Walgreens, Lowes, Stop & Shop and so forth.  
The consumer can appreciate up to 20 cents a gallon, sometimes more, depending on their level of 
participation in their rewards program.  This adds 20 more levels of pricing.  So 20 times the 
original 20 is now 400.  So it is possible, and there is the potential, to have 400 different prices 
going into a gasoline station.  
 
Now, gasoline stations in Suffolk County are preexisting, nonconforming uses, which limits their 
ability to expand.  Accordingly, we are restricted to 32 square feet on the street price sign, half of 
which is usually designated to the brand of gasoline being sold, leaving 16 square feet left for 
pricing.  If you take that 16 square feet and divide it by the 400 potential levels of pricing, you'd 
come out with 5.76 square inches, which is approximately 2.4 inches by 2.4 inches, which is a little 
less than a credit cards -- than a business card, excuse me.   
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Traveling at 30 to 40 miles an hour on Jericho Turnpike in the rain with the windshield wipers going 
watching for traffic darting in and out in front of you and a screaming baby in the back seat, I 
challenge you to be able to read this card, which is larger than a 2.4 (referring).  This is a standard 
business card.  I don't know if you can read it from where you are here.  Now, in light --  
 
CHAIRPERSON CALARCO: 
Mr. Leon, your time is up.  If you could please wrap up.   
 
MR. LEON: 
In light of our existing regulations to post the cash and credit price for every nozzle on the pump 
plus the digital readout above each nozzle when you select the gas, I respectfully submit that the 
customer has all the warning that he needs.  Thank you very much.   
 
CHAIRPERSON CALARCO: 
Legislator Schneiderman has a question for you, Mr. Leon. 
 
D.P.O. SCHNEIDERMAN: 
Before you sit down, so you said you had how many stations on Long Island? 
 
MR. LEON: 
We have over 50 in Nassau and Suffolk.  
 
D.P.O. SCHNEIDERMAN: 
In Nassau and Suffolk.  What is the price differential you charge as a percentage between cash and 
credit? 
 
MR. LEON: 
I don't charge.  We have -- we're a dealer network.  And the dealer charges.  On average we're 
running anywhere from 7 to 10 cents.   
 
D.P.O. SCHNEIDERMAN: 
Seven to ten cents.  So well below -- so this bill wouldn't affect any of those stations? 
 
MR. LEON: 
Well, when you say "not affect those station" --  
 
D.P.O. SCHNEIDERMAN: 
Right.  They're all -- they're way under that 5%, which is around 20 cents a gallon. 
 
MR. LEON: 
At any time there could be a directive that comes down from the -- from the major oil company or 
from the credit card company changing that charging schedule.  Unfortunately, we as businessmen, 
invest two-and-a-half to $3 million to open a gas station between compliance, underground storage 
tanks and improvements.  And it's incredible that MasterCard makes more cents per gallon than we 
do.   
 
D.P.O. SCHNEIDERMAN: 
So the reason why there's a different fee between credit card and cash, at least the argument is that 
because there's some cost to the operator that the credit card processor charges. 
 
MR. LEON: 
That's correct.   
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D.P.O. SCHNEIDERMAN: 
Typically it's around 2% plus your -- you're adding in -- you're mentioning this transaction fee of 13 
cents.  Those fees are well below -- all included are well below that 5%.  So if you're charging more 
than 5%, you're actually making a profit off of the use of those credit cards.  So it's almost like 
you're selling another product.  The ability to use a credit card.  We're going to charge you for that 
beyond what our expenses are.  And we're not even saying you can't do that.  We're just saying 
you just gotta do a better job alerting the consumer.  Five percent covers -- more than covers those 
fees; more than covers those fees.  But if you want to profit off of that credit card and try to drive 
people to use cash, for whatever reason you want to do that, just let the consumers know.   
 
Sounds like your gas station, the ones that you provide fuel to, are unaffected by this current bill.  
None of them will be affected.  There's about 20 gas stations that will.  And, frankly, they ought to 
do a better job in letting the consumer know so they're not inconvenienced.  These stations, in 
some cases, are charging 25% more; almost a dollar more per gallon.  That's wrong.  They can do 
it.  They can legally do it, but they have, I believe, the obligation to alert the consumer in some way 
that there's a large differential between those two prices. 
 
MR. LEON: 
I respectfully submit that that alert is at the pump when you pull up up it.  Now, legislation is 
somewhat like hemorrhoidal cream.  It works it much better when you apply it evenly.  If you pick 
up the automotive section of your local paper on the weekends, you'll see car dealers advertising 
cars, but you can't buy the car for that price.  Because by the time you add in all of the options and 
the different mortgage payment and the different length of mortgage payments, if car dealers were 
responsible for printing that on Sunday, then the Newsday automotive section would look like the 
trigonometric tables in the back of your math book.  So the consumer also has to be aware of what 
he's doing.  Thank you.  
 
CHAIRPERSON CALARCO: 
Okay, thank you.  The next speaker is Bill Jensen.  Mr. Jensen?  Bill Jensen?  Okay, we'll set his 
card aside for the moment.  Mr. Watt, you're up.  Michael Watt, you're next come.  We'll come 
back to Mr. Jensen. 
 
MR. WATT: 
Good morning, everyone.  My name is Michael Watt.  I'm the Executive Director of the Long Island 
Gasoline Retailers Association.  I'm here to speak on behalf of our 500 plus members, many of 
whom either own businesses in Suffolk County or live in Suffolk County.   
 
I'm here to speak about IR 1637.  And we're very concerned about this, as you can see, because 
you have a governmental body dictating price practices to an industry.  That's unprecedented.  It's 
not done in any other industry across the board.  And I -- also before I get started, I want to clarify 
something.  At a previous hearing I mentioned that I went to one of the stations owned by this 
individual, and I used a branded card, put it in, I was on fumes, put it into the machine because a 
branded card's supposed to be the same as cash, started pumping.  Now I was paying attention.  I 
realized as soon as I started pumping that he was not obeying the rules and was charging me the 
credit card price.  I put in the $2 that I needed, stopped pumping and moved onto another station.   
 
So I want to make that very clear because that's not the first time what happened to me was 
misrepresented.  Okay.  I saw the prices; it was a branded card; it was supposed to be the same 
as cash.  So let's please not use me as an example again unless you do it correctly.   
 
You're talking about installing new signs.  First of all, there's no legal requirement for these stations 
to have these road signs out there.  That's a form of advertising.  Okay.  Any time you do 
advertising, you're going to lead with your best price.  There's no law requiring these station owners 
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identify the cost of their product.  In fact, there's very few businesses that have to list all the prices 
of all the products in their window signs.  You go to a 7-Eleven, you see Poland Spring, two liters for 
$2.  You don't see a list of all the other water products in the building that are for sale.  As Mr. 
Leon pointed out, you drive by a dealership, see no money down, walk in, walk out with a car.  If 
you think you're walking in and walking out with a car without putting anything down, then you're 
really naive.   
 
So, again, if you're going to have legislation, do it across the board.  Don't pick on one industry 
because of the practices of one individual. 
 
If you insist on going forward with this and they have to replace the the signs, you're increasing the 
cost of running that business.  You increase the cost, it's going to increase the costs that the 
business owner has to charge to the consumer.  You also have to keep in mind the Federal 
Government is looking to raise substantially the amount of taxes it collects on a gallon of gas.  Right 
now it's 18.4 cents.  It has not increased in 20 years and there's a shortage of funds for the 
Highway Trust Fund across the nation.  So you can expect a significant increase in the cost that the 
Federal Government's going to access to a gallon of gas.   
 
So if you go through with this and all the stations in Suffolk County have to invest in new signage, or 
if the -- fellows, I'm speaking, please.  Okay?  I'm up here, I get three minutes.  I'd appreciate 
your attention.  You start dictating the price, you start forcing a change in signage, you're going to 
increase the cost.  If the station owner says, you know what, I can't afford a new sign, I'm only 
going to charge the one price, then you're disincentivizing them to offer a cash discount.  The prices 
are going to go up.   
 
You heard of the cost of -- you say, well, it's only 5%.  But what happens if the banks decide, you 
know what, we got these guys over a barrel, we're going to start charging them ten, twenty percent.  
They're already getting away with highway robbery.  I don't see anybody going after the banking 
industry.  They're getting eight, nine, ten cents a gallon per gallon, this all with no risk, but no one's 
going after them.  They're not going after these guys.   
 
And you said the industry's the only industry that charge a difference.  The margins in this industry 
are so narrow, are so thin, that ten cents is going to make a huge difference.  They can't afford to 
absorb that cost anymore.  The only people who can are the guys who own multiple stations.  And 
you push these men and women out of business, eventually all you're going to have on Long Island 
is three or four people owning all the stations.  And then wait 'till you see what happens to the price 
of a gallon of gas.  Thank you very much.  
 
CHAIRPERSON CALARCO: 
Thank you, Mr. Watt.  Our next speaker is Thomas Ryzuk. 
 
MR. RYZUK: 
Good morning.  I'm Tom Ryzuk.  I own Dart Convenience.  It's a Gulf Station by McDonalds on 
Middle Country Road in Centereach.  I also own Dart Fuel Oil out in St. James.  I'm new into the 
industry about two-and-a-half years now as far as gasoline.    
 
When was I building my store, we had some problems with the Town of Brookhaven municipalities, 
the size of signage on Middle Country Road.  They're trying to reduce the signage -- the square foot 
of the signage, the amount of signs.  There's a whole bunch of things going on with that.  With 
this -- these -- this new law that you're trying to put into effect, I don't see where we're going to 
have any room on these signs unless something happens with the amount of square footage we're 
allowed to put out by the street.  
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It's clearly stated -- not to be redundant but it's clearly stated on our sign above our dispensers the 
cash and credit price.  There is  approximately four-inch lettering on that.  Number numerals on 
that.  It's clearly at the buttons of all the dispensers of what the price is, your cash and credit price.  
At what point does it become the consumer's responsibility to read what's in front of them with all 
due respect?  I think that -- that this new proposed law is absolutely not worth its -- it's not worth 
to even think about it.  I just find it's going to be a cost factor.  
 
This station cost me well over $3 million of my own money and the bank's money, of course.  It's 
something that -- it would be a hardship on me to try to redo my signage after spending hundreds of 
thousands of dollars on legal fees and site planning and variance fees.  It's just -- I just -- it would 
be a big hardship -- hardship on me.  Everything else pretty much has been said.  Thank you for 
your time.   
 
CHAIRPERSON CALARCO: 
Thank you very much.  Legislator Shchneiderman has a question for you, Mr. Ryzuk.  
 
D.P.O. SCHNEIDERMAN: 
So you said you had -- you have a station.  Where is it located?   
 
MR. RYZUK: 
1740 Middle Country Road, Centereach.  It's the old Centereach Sunoco.   
 
D.P.O. SCHNEIDERMAN: 
Okay.  And do you know typical price of gas right now for low octane? 
 
MR. RYZUK: 
Three eighty-five for --  
 
D.P.O. SCHNEIDERMAN: 
Three eighty-five.  And if you pay by credit card? 
 
MR. RYZUK: 
It's 3.95.  
 
D.P.O. SCHNEIDERMAN: 
So it's ten cents? 
 
MR. RYZUK: 
That's correct.  
 
D.P.O. SCHNEIDERMAN: 
Which is about what, a 2% differential, two-and-a-half?   
 
MR. RYZUK: 
About.  
 
D.P.O. SCHNEIDERMAN: 
Okay.  So this law, if it passed, wouldn't affect you in any way.  It wouldn't cost you any money.  
It wouldn't cost you -- you wouldn't have to change the signs or change any of your business 
practices.  It's none.  But you said that it would.  I just want to make it clear that it would not. 
 
MR. RYZUK: 
It wouldn't hurt me if it's under a certain percentage not to change the signs by the road. 
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D.P.O. SCHNEIDERMAN: 
You wouldn't have to do anything different.   
 
MR. RYZUK: 
Yeah.   
 
D.P.O. SCHNEIDERMAN: 
In fact that change was made in response to gas stations, look we're charging a reasonable amount.  
We're just trying to pass those fees along that the credit card companies are charging us.  And I 
said, you're right.  That's fine.  But if you're going to go way beyond that, you ought to do a little 
bit more in terms of letting the consumer know.  But it wouldn't affect you at all. 
 
LEG. CILMI: 
Chairman, I have a question for -- 
 
CHAIRPERSON CALARCO: 
Legislator Cilmi, go ahead. 
 
LEG. CILMI: 
Sir, over here (indicating).   
 
MR. RYZUK: 
How you doing?  
 
LEG. CILMI: 
How are you today? 
 
MR. RYZUK: 
Good.   
 
LEG. CILMI: 
Thanks for your testimony and good luck with your business. 
 
MR. RYZUK: 
Thank you.  
 
LEG. CILMI: 
Since you've been in business, you started accepting credit cards. 
 
MR. RYZUK: 
That's right.  
 
LEG. CILMI: 
Have the credit card -- have the fees that you've been charged by the credit card companies or the 
banks gone up? 
 
MR. RYZUK: 
Absolutely.  I mean, my office is telling me we're losing money at ten cents.  It cost me more 
money.  I said I'm not really sure, you know, what numbers you're looking at.  But the numbers 
we're -- that we're charged, my office is telling me that I have it under -- I just got the text now.  
It's costing us money.  
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LEG. CILMI: 
Is it conceivable that they'll continue to go up?   
 
MR. RYZUK: 
Absolutely.  Without a doubt.  
 
LEG. CILMI: 
Is it conceivable that at some point the fees that you're charged by the banks and the credit cards 
companies and the processors and all the others exceed 5% of, you know, the different -- the 5% 
differential between cash price and your credit price? 
 
MR. RYZUK: 
Absolutely.  
 
LEG. CILMI: 
Okay.  So then what would you do?   
 
MR. RYZUK: 
I'd have to raise it to 12 or 14 or 15 cents.  
 
LEG. CILMI: 
And then you'd have to put the sign up.   
 
MR. RYZUK: 
I'd have to change it at the --  
 
LEG. CILMI: 
You'd have to change your pricing at the sign.  You'd be restricted to displaying the higher price on 
your sign?   
 
MR. RYZUK: 
That's correct. 
 
LEG. CILMI: 
Thank you. 
 
MR. RYZUK: 
Thank you. 
 
CHAIRPERSON CALARCO: 
Okay.  Thank you very much.  Legislator Schneiderman, you wanted -- 
 
D.P.O. SCHNEIDERMAN: 
Just some clarification.  So you could just do as Legislator Cilmi said, just a higher price or display 
both, but couldn't display the lower price more prominently than the higher.  And you'd have to go 
up to around a 20% difference.  Now it is true, I guess hypothetically down the road, despite the 
fact that hundreds of banks offer these, you know, ability to conduct these credit card transactions, 
you could end up with them going up.  That's possible.  And we could also amend the law or create 
a mechanisms in the law that would allow for that increase if those fees go up.  So those are all 
possibilities.  But right now those fees average around 2%, not 5% so it's considerably lower than 
that.  
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CHAIRPERSON CALARCO: 
We're --  
 
LEG. CILMI: 
We don't want to debate this bill right now.  And I'm really fighting with myself not to answer 
Legislator Schneiderman's comments so I'll leave it at that.  
 
CHAIRPERSON CALARCO: 
Thank you.  This is the Public Portion process.  We're here to just listen to the comments and ask 
questions of the people who are here to speak and we'll debate the bill when the time comes.  
 
Our next speaker is Tom Zomerfeld.  Zomerfeld?  I apologize if I have your name wrong.  Tom 
Zomerfeld.   
 
MR. ZOMERFELD: 
I'm going to pass.  Thank you.   
 
CHAIRPERSON CALARCO: 
Okay, thank you.  Our next speaker is Erol Bayrakter.  And I apologize if I have your name 
incorrect.   
 
MR. BAYRAKTAR: 
Erol Bayrakter.  I have been operating six gas stations currently.  And I have been in business for 
25 years.  And I've been living with all the negative changes against our industry by County, State 
and Federal regulations.  And I agree with most of the things that prior speakers said.  But I'd like 
to bring up something that you probably -- most of you don't know.  In the market there is a lot 
of -- besides the individual operators like in this room, there are company-operated stations, there's 
commission-operated stations by Hess, Cumberland Farms, which is Gulf Stations mostly, and Valero 
Stations.  And their street price -- typically their street cash price for regular is usually is right 
around our cost price, if not lower.  So meaning if you match their cash price, we're going to either 
break even on that or lose money.  So in that case the only way to make a few cents on top of it is 
we have to increase our credit card prices.   
 
So if -- my personal opinion is if the bill is going to pass, that should be wholesalers, not retail 
business.  That's going to balance the market and we're not going to need to have such a big 
spread between cash and credit prices. 
 
My current disparities are between 18 to 28 cents between cash and credit.  So considering if I'm 
not making anything on cash, and if my -- if I'm selling 50% credit, so I'm averaging around 15 to 
20 cents, not even; so if you guys are concerned about our businesses, our livelihoods, our families, 
this bill should not pass. 
 
CHAIRPERSON CALARCO: 
Are you done?   
 
MR. BAYRAKTAR: 
Yes.  
 
CHAIRPERSON CALARCO: 
Okay.  Legislator Cilmi has a question for you.   
 
LEG. CILMI: 
I have a question for you, sir.  Thank you for being here.  So I just want to make sure that I 
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understand what you said.   And I think Mr. Watt alluded to it a little bit earlier.  There are very big 
companies that for whatever reason are capable of charging low prices for their gasoline.  And those 
prices maybe are the same for cash and credit.  I'm not going to question why they're able to do 
that.  I mean their economy of scale obviously, some stations might want to, you know -- might 
want to lose money per gallon for some reason, for tax purposes or whatever.  I don't know why, 
but it is what it is.   
 
On the other hand, you have the small business person who maybe owns one or two or a handful of 
gas stations like yourself, who doesn't have the benefit of those economies of scale or doesn't have 
the benefit of maybe have a loss leader in their product line, that they can rely on to draw 
customers in.  So if -- thank you -- so if -- if -- if this bill were to pass and all stations are required 
to post their highest price on the signs out on the street, and these big conglomerates who are able 
to charge less per gasoline post their prices on those signs, and all of the rest of you, small business 
owners, post your prices on the sign, obviously the pricing on those signs that are posted on the 
street is going to be a lot less for the bigger companies.  And it's going to be in their best interest to 
keep that price as low as possible so that they basically, you know, corner the market.  They 
basically gain market share.  And so you're effectively -- you have the potential here of putting 
small business owners out of business.  I just want to make sure, is that what you're saying?   
 
MR. BAYRAKTAR: 
Yes, that's absolutely right.  And a number of these stations are not fuel.  There's lots of them all 
around Long Island.  And around any of our stations, you can see a few of these.  So what you 
understood is exactly right.  If -- there's no way that we can compete with them.  And like I said, 
the best bill to pass is prohibit wholesalers doing retail business.  And I hope everybody understood 
what I was trying to say.  
 
LEG. CILMI: 
So there's a distinct benefit to you for being able to post your lowest price on those signs. 
 
MR. BAYRAKTAR: 
That's absolutely right.   
 
LEG. CILMI: 
Thank you very much.   
 
MR. BAYRAKTAR: 
Thank you.   
 
CHAIRPERSON CALARCO: 
Okay, thank you very much.  Our next speaker is Rudy Massa. 
 
MR. MASSA: 
Good morning.  My name is Rudy Massa.  I'm the owner/operator of Gasoline Heaven.  I've been 
in business since 1972.  In fact, went through the '72 and '79 gas shortage.  It was actually '73 
and '79; never, never maximized my price, ever, when we were allowed to go to certain numbers.  
Went through Hurricane Sandy as everybody else did.  Luckily because of my volume, I've been 
able to have plenty of gas to serve the community in Commack for, you know, 40 years.   
 
Miss Hahn, just to address what you said earlier about the price sign, the cash/credit wording on the 
price sign has been the same way for 40 years.  Nobody here tried to deceive anybody by a smaller 
word "cash."  There's only so much room that you can put on that sign.  In fact, I sat yesterday 
with Supervisor Vecchio, who's a dear friend of mine, and said, "Pat, I'm going tomorrow to go talk 
about these pricing.  They want more pricing out there, more signs."  He goes "I'm not going to 
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allow that."  You can't have that price.  I think that's the one issue that you gotta address how are 
we going to do it?   
 
First of all, doesn't affect me.  I'm here supporting my industry.  This won't affect me one iota.  
But the real truth is they are not going to allow it.  They have a dart board up in Smithtown with my 
face on it.  And I think they throw darts at it.  Every time I put a sign up, the sign guys is basically 
up my you-know-what.   
 
So the issue is -- I think you really have to say to yourself how are you going to get -- you have 
power to override the Town codes?  I'm not sure if you do or you don't.  But if you don't, we're just 
wasting our time here because it's just not going to happen.  And I mean he specifically said 
yesterday "we do not allow any more than the number you have."  So the way those regulars come 
through on that sign, it comes through from Gulf, premium comes through, okay.   
 
One other issue.  Gulf proprietary credit card, debit cards and Gulf MasterCard are not charged the 
credit price.  So if you -- it's something you gotta consider.  If I put out there credit, if I was over 
that number and had to put credit out there, I'm deceiving the proprietary credit card user.  
Because that price actually goes through as cash even though it's processed as credit.  They honor 
those as cash.  So we have to be careful. 
 
Legislator Trotta was in my office last week.  And I showed him, I'm a thousand dollars a day, 
fellows and gals.  I'm a thousand dollars a day.  That's why we charge for credit cards.  That's 
$30,000 a month.  Why didn't I do it 30 years ago?  Gas was a buck a gallon.  So you gave away 
the two-and-a-half cents.  No big deal.  So now they raise it to three, three-and-a-half.  So you 
take three, six, nine, twelve, fourteen cents; we make 16 cents on regular.  It doesn't make sense.   
 
And as far as this notion that nobody else charges, I can't tell you the names of the place, but my 
accountant does, two lady shoe stores and two men's clothing stores.  And he said in the back room 
when he speaks to them and they say, well, here's the price of these shoes, and now a credit card 
fee kicks in, add ten bucks on.  Done.  That's how they compensate for it.  Done.  You don't know 
it.  He told me, he said, Rudy, I do the books; that's what they do.  They add ten bucks onto 
almost -- or any number they want to add on to cover -- because most people do use the credit 
card.   
 
So I just want to say I support this industry because, and again, I think the answer to the question 
we have to ask -- get answered here is how are you going to pass the law so that if I put that sign 
up, the next day the sign guy isn't on my case?  But, you know, with fines.   Thank you for your 
time.  
 
CHAIRPERSON CALARCO: 
Thank you, Mr. Massa.  Legislator Lindsay has a question.  
 
LEG. LINDSAY: 
Sure, just a quick question, Mr. Massa.  Thank you for your testimony.  And, you know, I 
appreciate the way that you run your business and your longstanding in the community.  And one of 
the questions I had, and,  again, this isn't asking you to buy anymore signs or -- it's just asking that 
if you charge more than the 5% that you display the higher price, which I understand wouldn't affect 
you.   
 
In terms of the credit and debit charges by some of these -- we have had constituents contact us 
and say there are stations that are charging them the credit price when they're using 
their -- whatever station it is, if it's a Shell, it's their Shell card or -- and when they use their debit 
card.  So is that not true?  Is that not happening?   



7/23/2014 Government Ops, Personnel, Housing & Consumer Protection 
Committee 

25 

 

MR. MASSA: 
No, in other words when we -- if you came to my station --  
 
LEG. LINDSAY: 
I'm not speaking about yours specifically because -- 
 
MR. MASSA: 
You know, it's very difficult to speak about another oil company.  
 
LEG. LINDSAY: 
Okay. 
 
MR. MASSA: 
There's other fellows out here that do have Shell Stations, other stations.  In our particular location, 
or in all Gulf Stations, as soon as you put that credit card in the pump, it drops the price down.   
 
LEG. LINDSAY: 
Right. 
 
MR. MASSA: 
As soon as you put your MasterCard in there -- and it's a Gulf MasterCard -- drops the price down.  
So soon as you put the debit card into the pump, it drops the price down.  So those customers pay 
the cash price all the time.  
 
LEG. LINDSAY: 
Okay.  But we've had constituents that have said they've used -- whatever gas station it is, they've 
used their card and they've been charged the credit price.  They've used their debit card and 
they've been charged the credit price. 
 
MR. MASSA: 
That's  odd.  And I don't know -- you know, I'd like to see -- you know -- (turning to the audience) 
anybody got a Shell Station?  Do they charge?   
 
AUDIENCE MEMBER: 
It drops down. 
 
MR. MASSA: 
It drops down?  Well, then, maybe somebody -- 
 
LEG. LINDSAY: 
Okay.  And, again, this wouldn't affect anybody that -- here that's conducting business that way.  
And you say you can't legislate to that one person, well, we can't write a law to affect one gas 
station.  We have to -- you know, it will affect them if they're the only ones that are using this 
practice, so. 
 
MR. MASSA: 
Legislator Lindsay, isn't the important question, though, the answer we need is how can we do that?  
In other words, if I'm sitting with the Town Supervisor having lunch yesterday and just casually 
mentioned during our half hour sitting there that they will not allow that sign --  
 
LEG. LINDSAY: 
But we're not -- yeah, but we're not asking you to put any different signs.  We're just -- 
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MR. MASSA: 
Suppose I was in violation or I was -- how would we get around that?   
 
LEG. LINDSAY: 
You just have to display the higher price.  That's all you have to do.   
 
MR. MASSA: 
So just display the higher --   
 
LEG. LINDSAY: 
Yes, yes.  So instead of just having a cash price on the street, you would have the credit prices if 
it's more than 5%. 
 
MR. MASSA: 
By the way, if I may, I'm sure all of you read the Wall Street Journal and watch all the financials, 
you know Hess is done.  Hess is done because it was really wonderful that they gave away their 
credit cards cash/credit same price.  It sounded like a wonderful concept.  Go do the work yourself.  
You can call it self-serve but the truth is if you painted your kitchen, it costs you X number of 
dollars.  If you hired a painter, we are the painter, it costs a little bit more.   
 
LEG. LINDSAY: 
U-huh. 
 
MR. MASSA: 
Okay.  So when you go to Hess, you're doing your own work.  Okay.  Why are they out of 
business?  They weren't making any money on the retail end.  It was wonderful to give all that 
stuff away, but they gave it away on the stockholders' shoulders.  And if you go on line and look up 
Elliot Management, they're the company, the hedge fund company, that basically took them down.  
And there's various reasons why but that was one of the reasons.  Because they don't charge for 
credit cards and there was no way to compensate for that.  Just no way.  Okay, thank you.   
 
LEG. LINDSAY: 
Thank you.  
 
CHAIRPERSON CALARCO: 
Mr. Massa, if you could stay at the podium just another moment,  Legislator Cilmi has a question.   
 
LEG. CILMI: 
Sir, do you think that this -- if this bill passes, could it lead to higher gasoline prices?   
 
MR. MASSA: 
You know, I think so because, you know, I think we're all missing a point of something here.  The 
credit cards companies fly under the radar.  As these gentlemen said, they -- I mean Gulf says to us 
when I call them say what's with these credit fees, it's ridiculous -- a thousand -- Gulf said to me 
yesterday thank you for your $29,000 worth of credit cards.  Here's 28.  Done.  Come to my 
station; I'd be more than happy to show you the paperwork and the way it breaks down.  It's 
ridiculous but they fly -- I mean they're giving away free miles and everybody's doing something.  
Well, how does that happen?  Where are they getting the money to do that?  It's through these 
fees.  
 
LEG. CILMI: 
And if you're marketing your highest price on your street signs and people are pulling into your gas 
station knowing that that's the higher price on your street signs, and seeing that price, and willing to 



7/23/2014 Government Ops, Personnel, Housing & Consumer Protection 
Committee 

27 

 

pump the gas at that price, what incentive is there for you to offer a discount for cash or to offer a 
lesser price for cash?   
 
MR. MASSA: 
Well, I gotta tell you, if I had to put the higher price out there, that wouldn't do anything for 
anybody, there'd be nobody coming.  We'd be out of business.  It's just that simple. 
 
LEG. CILMI: 
Thank you. 
 
MR. MASSA: 
You just can't do that.   
 
LEG. CILMI: 
Thank you. 
 
MR. MASSA: 
That's what motivates this industry.  It's a penny industry since I started in 1972.  It's -- it's 
motivated -- it's almost as bizarre that they'll shop around for a penny.  And as far as somebody 
saying before, the gentleman, that you're driving out of gas stations all day, let's not stretch it too 
far.  The reality is we have regular customers and they come in.  They know me.  They come in.  
They go to all my friends' stations here.  They know exactly what we offer.  And they're not really 
shopping.  They know what they can expect and -- they don't really bounce around as much as you 
guys think they do.  
 
LEG. CILMI: 
And where do you live, sir, if you don't mind?   
 
MR. MASSA: 
I live in Smithtown.  I live right in -- off Wyandanch Boulevard in Commack.  
 
LEG. CILMI: 
Okay.  So you're -- not only are you a Suffolk County business owner but you are, in fact, a 
constituent --  
 
MR. MASSA: 
Absolutely.  
 
LEG. CILMI: 
-- in Suffolk County as well. 
 
MR. MASSA: 
And to tell you the truth, my family's all over the Town.  We have hundreds of members of the 
family.  I've been in Commack -- my parents moved out there, they're all deceased now, but '59.  
We moved to Commack in 1959 from Bellerose, Queens.  So we've been here ever since 
and -- right on Jericho Turnpike, I'm sure you all know where Chuck e Cheese is, Mayfair Shopping 
Center.  I'm right across the street from Chuck e Cheese with the Quick Stop Deli and the Gulf 
Station.   
 
LEG. CILMI: 
So you have every right to an opinion, not only as a business owner, but as a resident of Suffolk 
County as well. 
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MR. MASSA: 
Pay taxes on --  
 
LEG. CILMI: 
Who pays taxes. 
 
MR. MASSA: 
Yes.  
 
LEG. CILMI: 
Thank you.  
 
MR. MASSA: 
You're welcome. 
 
LEG. LINDSAY: 
Mr. Massa, one more question for you? 
 
CHAIRPERSON CALARCO: 
Mr. Massa, one more question from Legislator Lindsay. 
 
LEG. LINDSAY: 
You know, the one individual, I guess, and that seems to be the consensus, there's one individual 
owner who's doing this.  I mean do you -- do you think it's a fair business practice to be charging a 
dollar a gallon --  
 
MR. MASSA: 
No.  This guy's -- let me say something to you.  If this fellow walked in the door and he was in the 
right frame of mind, because I know he could be a little bit of a moody character, he would -- you'd 
say he was a lovely man.  But -- every time he sees me, he tells me I'm -- "you're the king."  I 
said "I'm the king?  You got 25 gas stations.  But what are you doing?"   
 
And I know -- I can tell you something, and I'm not defending my oil company, but Gulf has tried 
extremely hard -- they are not happy with this situation.  They're getting flooded with phone calls to 
their desks.  It's just -- they're not happy.  Because I'm not sure if you're aware of it, Gulf also 
runs many of the Mobil Stations.  
 
LEG. LINDSAY: 
Okay. 
 
MR. MASSA: 
So it's not -- you know, what's done is not right.  
 
LEG. LINDSAY: 
If I could ask you a hypothetical question, if you're in our position, your fielding calls from 
constituents complaining about this practice, that -- you know, how would you as a Legislator, what 
would you do to try and help these people?   
 
MR. MASSA: 
It's a tough one.  I know.  It's a tough one.  I'd have to think about it, but it's just -- I mean it's 
just so inconsistent, I can't explain it.  
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LEG. LINDSAY: 
Okay.  Thank you. 
 
LEG. CILMI: 
Mr. Chairman, just a quick a followup?   
 
CHAIRPERSON CALARCO: 
One more question for you, Mr. Massa. 
 
MR. MASSA: 
Sure.  
 
LEG. CILMI: 
I just have a suggestion.  If you were a Legislator, you might suggest to that constituent that they 
don't go to that gas station anymore.   
 
MR. MASSA: 
Well, that's for sure, exactly.  
 

APPLAUSE 
 

MR. MASSA: 
That'd be the main thing. 
 
LEG. CILMI: 
And maybe -- I know it's problematic for whatever reason, and I don't quite understand why, just to 
share -- to share the addresses of some of the gas stations, at least the ones in Suffolk County this 
particular owner owns, but maybe publicly -- but maybe we can get those -- some of those 
addresses -- those stations provided to our legislative offices so that when constituents call and 
complain about this issue, you know, we can share those -- the names of those stations with them 
and suggest that they go to some other station.    
 

APPLAUSE 
 

MR. MASSA: 
Without a doubt.  Without a doubt.  Okay. 
 
CHAIRPERSON CALARCO: 
Okay, thank you very much, Mr. Massa.  Our next speaker is Peter Holmstedt. 
 
MR. HOLMSTEDT: 
Good morning.  My name is Peter Holmstedt.  I live in Stony Brook, New York.  And I've been a 
retailer for 43 years.  Prior to that I worked for the oil company.  I was a salesman for six years.  
And before that I worked in a boat plant. 
 
I think you folks -- the gentleman over here has got the right idea.  Why don't we go after the 
scoundrel?  Why go after the flock?  I think that -- and you all agree that your signs are odious, 
you're going to be putting a burden on retailers, you're going to actually go through the -- if you're 
going to go through the permitting process, you're going to fail.  So why don't you go after the 
scoundrel?  You have any questions?   
 
D.P.O. SCHNEIDERMAN: 
Yes, just one.  Well, Peter, to my knowledge it appears from the testimony and from observation 
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that there is -- this one individual who owns, I don't know, couple dozen stations. 
 
MR. HOLMSTEDT: 
Stations, yes.  
 
D.P.O. SCHNEIDERMAN: 
Right.  That charges well above this 5%.  Everybody else charges less than 5% for the most part.  
So in a sense this bill does target the scoundrel, if that's the word you want to use to describe him.  
That's exactly what it does, it focusses on where there's a problem and doesn't punish the entire 
industry.  It's exactly crafted to do what you're saying.  That's just a comment. 
 
MR. HOLMSTEDT: 
Would you -- if you were in the same situation as we were in your industry -- you have an industry 
other than ours, outside of this job, right?  If something came up with that, how would you be 
affected by it if you were an abiding member of that industry and somebody else was a scoundrel 
outside of it that was creating a Legislator or a Legislature to try to modify a way of presenting a 
price?  Would you go against that?   
 
D.P.O. SCHNEIDERMAN: 
So, you know -- so typically if one individual is making a --  
 
CHAIRPERSON CALARCO: 
Can we keep this to questions only for the speakers?   
 
D.P.O. SCHNEIDERMAN: 
I was asked a question.  I'd like a chance to answer it.   
 
CHAIRPERSON CALARCO: 
There is the Public Portion.  It's not a time for debate back and forth.  We have several more cards.  
 
D.P.O. SCHNEIDERMAN: 
Just give me a second.  I think it's a fair question.  So typically if one individual is doing something 
or taking an action that makes an entire industry look bad, typically the industry will self-police and 
go to that.  Just as a way maybe the Gasoline Retailers Association has had conversations with this 
individual.  But if that goes nowhere, yes, we turn to our lawmakers to, you know, to look at this 
issue and see if there's a commonsense way of addressing it.  And that's where we are today.  The 
industry not has been able to change the behavior or business practices of that retailer in his two 
dozen stations.  
 
MR. HOLMSTEDT: 
What about the expression buyer beware?  
 
CHAIRPERSON CALARCO: 
Okay.  This is -- this is the Public Portion.  This is a time for us to hear you and the public and 
perhaps ask questions to get more information, but it's not an opportunity to debate the bill between 
the Legislature and the public.  We're going to move onto our next speaker, Kevin Hearney.  Mr. 
Hearney?  No Mr. Hearney from Shoreham?  Okay.  Cathy Kenny.   
 
MS. KENNY: 
Good morning.  I just wanted to clarify before I begin something that Legislator Hahn brought up.  
I have here some guidelines from the Consumer Affairs Department.  And according to this, if you 
have a street sign, all terms and conditions such as self-serve or cash price are to be posted in a 
size equal or greater in size and similar in font to the products identifications being offered at 
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least -- excuse me -- six inches in height and one inch line thickness lettering on a contrasting 
background.  I had to read that five times to understand it, but -- and there's month confusing 
things, but.  So that would seem if you are going to put cash and credit, self-serve and three 
grades, I don't think we're going to have -- if Mr. Leon has 400 prices, that might be the exception.  
I think if you have to post all these prices, it's more like 12.  So they would all have to be six-inches 
high.  So you're leaving space, I don't know how big that sign would be.  
 
I think this bill actually has the possibility of actually confusing consumers rather than clarifying 
things.  If I pass a sign that has -- now the sign presumably doesn't have to be changed.  If I'm 
charging more than 5% for the credit, I only have to put the highest price.  So you could use the 
same canopy.  So now I'm passing a station that just has all the credit card prices.  I pass another 
station who's not charging more than 5% and he's going to have cash and credit.  So I think the 
consumer might be confused about what's required and why this station doesn't have his cash 
prices.  So that in effect will actually affect the market.  Because no one will go after -- they'll 
presume that station doesn't have cash prices.  So I think that's going to have not a very salutary 
effect on the market prices itself.   
 
And if I might go back to the beginning of this, we don't think that the law is necessary.  The 
original bill 1314 we felt was unnecessary.  The cost of these signs, if you do have to change them, 
the poles themselves are about 15,000.  Now, presumably you don't have to change the sign.  But 
if you're going to be practical about marketing your product, you're going to want to put all twelve 
prices up there.  You're going to have to put your cash price; otherwise nobody will come to the 
station.   
 
So that then involves -- these pole signs are about $15,000.  You have to go before a zoning board.  
You have to go permitting.  You actually have to -- and majors require you to have it engineered 
and plotted it out.  So this cost is actually -- I presume will have to be passed onto the consumer.   
 
The other problem is, if I drive from Nassau to Suffolk, you really have a different system.  So 
although your bailiwick obviously is Suffolk County, consumers don't, you know, stop at that line.  
So I think in considering this, you might want to do something else that's a little less confusing to 
the consumers.  Essentially you're creating a two-tier sign system, not just a two-tier pricing 
system, but a two-tier sign system, which I think is going to confuse consumers.  Thank you. 
 
CHAIRPERSON CALARCO: 
Thank you, Miss Kenny.  Our next speaker is Brian Barton.  Brian Barton, North Country Gas?  
Okay.  Our next speaker is Lou DeBenedittii  -- DeBenedittii. I hope I got that somewhat close.  
 
MR. DeBENEDITTIS: 
That's okay.  I'm Lou DeBenedittis.  And I work in the industry on the supply side.  So I spend 
most of my days going out of a variety gas stations and a variety of brands.   
 
And my view of this bill is that the market dictates it.  I'm a free market person.  I guess we're 
talking about one rogue person.  And I'm familiar with the person.  I'm familiar with the efforts of 
the oil companies to try to rein him in.  And the same laws that allow us to charge five cents extra, 
ten cents, twenty cents over, allow him to charge a dollar extra.  And his volumes have suffered 
greatly because of it, but he's proceeding on this, my opinion, kamikaze course on his on volition.  
You know, in my opinion this legislation kind of comes across as parenting.  Does the Legislative 
body need to be the surrogate parent for the adult drivers?   
 
I know there's been passed things about energy drinks and this and that inside the C stores, we're 
trying to supposedly protect underage people.  But these people who are driving are all above age.  
They can read the signs.  The sign -- the same signs have been above the pumps for over 50 years 
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and in my opinion are clearly marked and very, very well known to the consumer and uniform.  If I 
go into one of my Gulf Stations, my Shell Stations, my Citgo Stations, it's the same pump in most 
cases; are very similar between a couple pump brands.  And the people are well versed in what's 
going to happen when they put their cards in and out as to how the pump changes.  And to some of 
the earlier comments, most of these customers fuel at the same stations or a couple of stations on a 
regular basis.  Thank you.   
 
CHAIRPERSON CALARCO: 
Thank you very much.  Our next speaker is Robert Visconti.   
 
MR. VISCONTI: 
Good morning.  My is Bob Visconti.  I'm a lifetime resident of Suffolk County having grown up in 
Smithtown and choosing to operate and reside my business in Commack.   
 
I'd like to thank you for giving me the opportunity to speak about this important subject matter 
today.  This matter is very important to me and that's why I took time away from my business to be 
here today.   
 
The retail gasoline industry is already heavily regulated.  And requiring us to repost information that 
is already clearly posted at the point of sale is both redundant and quite frankly ridiculous.  If a 
station were to actually incur the expense of what would be a billboard like sign, they would have to 
charge even more for the products that they sell.  This bill is obviously a ploy to restrict gasoline 
retailers from having a difference between cash and credit pricing.   
 
As a small business, I can't absorb the bank fees that are necessary to process these credit cards.  
Hopefully the Legislature will plan to do something to regulate those fees.  Every business has 
different circumstances as to how they determine what they charge for their products.  And 
consumers have the right to purchase them there or go somewhere else.  I don't know of any other 
industry in Suffolk County that's been dictated as to what they can charge for their products or their 
services.    
 
The gentleman had mentioned about a loss leader.  And I know that's -- that's a tactic or a method 
that people use to entice people to come in so that they can sell them other products; and whether 
your product is other gasoline services, or in my case a repair shop -- and if I choose to give a 
heavily discounted price for cash so that I can get somebody to come in for a brake job or to 
purchase tires or something like that, that's my prerogative to maybe lose money for those cash 
sales.  And I think that, you know, hopefully that, you know, the things that have been said today, 
be taken into consideration.  And I thank you for your time.  
 
CHAIRPERSON CALARCO: 
Okay, thank you very much.  Our next speaker is Sergio -- wow, I don't think I can even try this 
one.  From Central Islip.  Sergio, if you can just state your name for the record, please.   
 
MR. CEUKOYAR: 
Sergio Ceukokoyar. 
 
CHAIRPERSON CALARCO: 
Thank you. 
 
MR. CEUKOYAR: 
Thank you.  I'm running a couple locations in Suffolk County:  One in Southampton and one in 
Town of Islip.  I also live in the Town of Islip.  I took time to -- came here and protest about this 
law.  Although it's not going to affect me right now but it may affect me on the longer term, that if 
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I'm not able to post less than 5%, it looks like it's going to affect me.  And it just like I cannot put 
my higher price there because then it's discriminating the cash-paying customers.  And right now 
I'm full service,  I'm giving full attendant at the pump.  And I want to keep it like that.  And I don't 
want to hurt my business anymore.  So, thank you very much.  
 
CHAIRPERSON CALARCO: 
Thank you very much.  Do we have any other questions?  Okay, thank you very much for coming 
down today.  Our next speaker is Kevin O'Brien. 
 
MR. O'BRIEN: 
Good morning.  Thank you for the opportunity.  Kevin O'Brien.  I reside in Huntington with my 
family.  I've got six cars.  I spend more time at the gas station than I want to admit.  I'm here on 
behalf of a client who owns and operates, distributes motor fuel throughout Suffolk County; has 
approximately 40 to 50 service stations located throughout Nassau and Suffolk County.  And we 
strongly and strenuously object to the proposed legislation. 
 
I concur with a number of the speakers that have all eloquently set forth their positions before the 
board -- the Committee.  With respect to the individual that -- I mean it seems odd that we're 
legislating really about one individual.  It's my understand that this individual has all his service 
stations for sale.  So the problem might actually correct itself in the not to -- in the not-to-distant 
future.   
 
I've been involved in the gasoline service station industry for about 28 years; grew up in the '70s.  
Back then gasoline prices were about 25 cents a gallon.  One thing I know about legislation is once 
it's adopted, it rarely changes.  You know, you had back in the '70s -- I think it might have been 
'70s or '80s, you had the mansion tax which was adopted by the Cuomo administration.  They never 
changed that.  And what was valued at a mansion in the '70s might be a lot different in 2014.  Gas 
in the '70s, it was a quarter a gallon.  So maybe 95% of the people here today are complying if 
you're using today's regulations.  But if you use that 25 cents a gallon in the 5%, which you're 
proposing, they'd all run afoul of it.  And now we'd have to be -- you know, have to post as you're 
indicating.  So personally I think on one hand the problem may correct itself very shortly.   
 
Number two, if you were inclined to adopt any sort of regulation, which I still feel strongly opposed, 
there should be some sort of built-in sliding scale.  Because what's going to happen is, I mean, look, 
gas -- who would have thought gas would be $4 a gallon?  And every time there's a little conflict in 
the Middle East or something else going on, you see the prices go up.  And now that 5% doesn't 
seem so much.  
 
I agree also with what Mr. Leon and Mr. Massa were indicating relative to the signs themselves, 
there's only so much -- if you take the existing signs, as Mr. Leon indicated, most service stations 
throughout Suffolk County are nonconforming uses.  Accordingly any change requires some other 
legislative body to act on it and modify that.  So it would mandate the dealers would have to go and 
probably increase the size of their signs to put the information, as Miss Kenny so eloquently 
indicated, that would be required by the Consumer Affairs.  
 
And as it was also indicated, some of the other legislative bodies probably don't want to see larger 
signs throughout Suffolk County.  If you take a look most of improvements at gasoline service 
stations these days, it's a shrinking industry.  But the ones that in there, they're doing architectural 
upgrades.  You take a look around, most of the service stations seem to be improving, have better 
visual appeal.  And the consumer, I believe, is protected because 18 inches away from their eye, 
they get out of the car, or even if they're in the car, they'll see the price right at the dispenser, over 
the dispenser indicating the credit price, the other price.  I know I send my kids and my wife to 
service stations where I have the card.  So this way they get that cash discounted price.  And if 
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they don't give that price, then I'll go off to, you know, another place.  But like I said, filling up six 
cars on a regular basis, I try to take advantage of that cash discount and select a location that 
provides that.  Thank you.  
 
CHAIRPERSON CALARCO: 
Thank you, Mr. O'Brien.  Legislator Schneiderman has a question for you.  
 
D.P.O. SCHNEIDERMAN: 
More of a clarification.  So the way this bill was written is on a percentage basis; so not just a fixed 
number.  So basically 5% of a $4 gallon may be 20 cents.  And if we said if the difference is more 
than 20 cents, then I would agree, that if gas goes to $5 or $6 or whatever it might be, we have a 
problem.  So it's a percentage.  So if it goes from $4 to $5, instead of a 20 cent differential, it 
becomes a 25 cent differential.  So we try to account for exactly that effect, the elasticity of pricing. 
 
MR. O'BRIEN: 
It just seems to hint, once again, and forgive me, of a little too much governmental intervention and 
some semblance, at least a hinting, of a price control.  I'm sort of an Adam Smith kind of an 
individual.  And, you know, if we can -- you know, let -- let the industry, you know, regulate.  
Thank you.    
 
CHAIRPERSON CALARCO: 
Thank you very much, Mr. O'Brien.  We'll go back to the three individuals I had before.  Bill Jensen?  
Is Bill Jensen here?   
 
AUDIENCE MEMBER: 
He had to go to his shop.  One of his men was hurt.  And he is a single operator and had to take 
care of his business.  
 
CHAIRPERSON CALARCO: 
Okay.  Okay.  Kevin Hearney.  Kevin Hearney?  No.  Brian Barton?  Mr. Barton?  No.  Okay.  I 
have no other cards.  Is there anybody else in the audience who would like to address the 
Committee at this time?  Seeing none, we're going to close the Public Portion and move on with the 
agenda.   
 

INTRODUCTORY RESOLUTIONS 
 

We have no Table Resolutions.  We only have one Introductory Resolution, IR 1637, Adopting 
Local Law No. -2014, A Local Law to Provide Truthful Advertising at Gasoline Stations. 
(Schneiderman)  
 
D.P.O. SCHNEIDERMAN: 
Motion to table. 
 
CHAIRPERSON CALARCO: 
Motion to table by Legislator Schneiderman; second by Legislator Hahn.  All those in favor?  
Opposed?  Abstentions?  IR 1637 is tabled.  (VOTE:  5-0-0-1.  LEG. McCAFFREY NOT 
PRESENT)   
 
And as I cited at the beginning, gentlemen, this resolution will be back before us for Public Hearing 
Tuesday at 2:30 for anybody who wants to come out and speak at that time.   
 
Thank you very much.  And I have no other business before the Committee so we will adjourn.  
Thank you. 
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THE MEETING CONCLUDED AT 11:24 AM 
{  } DENOTES SPELLED PHONETICALLY 


